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Introduction
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therefore the effectiveness of a poster. The first step of the
research was to prepare a test material. In cooperation with
Cankarjev dom, we animated five of their posters, which were
originally prepared only for printing. Different artistic styles

and compositions were chosen. The second step was to P A1 R FEFR =
animate some of the elements, focusing on the effectiveness oo |
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and communicativeness of the final result. O crlareviem = N

To investigate the impact of static versus animated posters two different
approaches were used. First approach was more objective while using the Al
Eye tracking software tool named Expoze. With this tool we generated
heatmaps for both static as well as animated posters. The results are generated
based on artificial intelligence, which is a great advantage in terms of the
temporal component, as we do not need actual test subjects to collect the
results. The programme was created with the help of thousands of contributors
and now has a 95% reliability rate. The main purpose of this type of testing was
: to see if we could draw attention to important areas of content that are
Static version Animated version otherwise neglected by adding motion to the poster in an appropriate way. The

second approach to investigating the impact of animated posters was an online

survey, which was mainly based on subjective responses of the participants as
. we also wanted to check the memorability of different information on posters.
. In order to obtain the most relevant results possible we designed two different

/; versions of the survey that only differed in the examples of posters presented to
( the respondents. In each version of the survey all five posters were shown — but
“ either static or animated version. The posters that were static in the first version,

\ appeared animated in the second. For each version of the survey, we gathered
.: . 30 responses, which means that a total of 60 participants took part in the
research. The two surveys were designed in such a way that the respondent was

. Fo : P - ¥ ool ) first shown each poster, and after that there was always a follow-up question
Static version Animated version relating to some contextual information from the poster.
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design of the animated posters and focused on improving the
functionality of the poster rather than just adding a visual
effect.Using predictive eye-tracking analysis, we have shown References
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